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RULES FOR PUBLICATIONS
I. TERMS AND CONDITIONS OF THE PUBLICATION OF ADVERTISEMENTS

1.  terms and Conditions of the publication of advertisements, hereinafter referred to as “terms”, 
define the basic principles of the publication of materials other than editorial, commissioned 
by third parties, to be published in the printed edition of the weekly pOLitYKa and in its 
e-edition.

2. any reference in these terms, to the following terms carries the following meanings:
1) Biuro reklamy – pOLitYKa spółka z ograniczoną odpowiedzialnością s.K.a. z siedzibą w 

Warszawie; 
2) the Ordering party – any entity which orders the publication of advertisement in the 

pOLitYKa magazine;
3) advertisement – a verbal, graphic or figurative word message, submitted by the Ordering 

party, regardless of the content, form and goal of its publication. advertisements within 
the meaning of these terms and Conditions are, among others, any announcements, 
advertising or promotional articles (including interviews), and any other content, 
commissioned for publication, regardless of their form, in particular, such as inserts, 
bind-ins, banderols.

3. the basis for placing the advertisement in the weekly pOLitYKa is a contract concluded 
in writing or accepted by the advertising Bureau in writing or an advertisement order 
commissioned by email, signed by an authorised representative of the Ordering party, 
specifying the type of advertisement, its space, deadlines, terms and conditions of payment 
and price, as well as, if any, the amount of discounts.

4. the fees for the publication of advertisements, listed in the price list, relate to ready-to-
print materials. For the graphic and technical development or publication of advertisement 
according to the supplied design, one-off additional costs will be added, depending on the 
space and the complexity of the graphics.

5. publication of advertising / promotional articles (including interviews) will be calculated 
according to the prices of editorial columns, dependent on the occupied space. preparation 
of advertising / promotional articles’ texts shall be the Ordering party’s responsibility. the 
advertising / promotional articles shall be clearly separated from the pOLitYKa weekly’s own 
editorial materials, e.g. by their publication in a frame and a super scribed word “promotion”, 
“advertising” or any other form permitted by the publisher (e.g. “information and promotional 
material”, “ information material “,” presentation “). materials graphically resembling the 
polityka’s editorial columns shall not be accepted for publication.

6. if advertisement contains logos of entities other than the Ordering party’s – the advertising 
material requires an approval of the advertising Bureau before signing the order.

7. in addition to standard advertising, there is a possibility of placing non-standard forms of 
advertising in the form of inserts, bind-ins, tip-ins, etc. the form, deadline and price are 
each subject to an agreement with the advertising Bureau. Before the conclusion of the 
contract, it is required to present a design of these forms for the approval of the advertising 
Bureau. materials that are graphically similar to the weekly’s editorial columns or contain 
advertisements of entities other than the Ordering party’s, shall not be accepted for 
publication. 

8. if the graphic material supplied for reproduction is to be returned to the Ordering party, this 
should be clearly stated in the advertisement order or contract.

9. advertising Bureau shall not be liable to the Ordering party for the content of advertisements, 
published in accordance with the order. prior to ordering the publication of advertisement, the 
Ordering party is obliged to carefully check whether the content and form of advertisement 
is lawful, in accordance with the rules of social conduct and morality, and that it does not 
infringe any third party rights.

10. the signed agreement or advertisement order should be delivered 21 days before the date of 
publication on the cover, 14 days before the date of publication on the inside pages. ready-
made graphic materials should be delivered no later than 10 days before the release of the 
issue of the magazine, and promotional articles no later than 14 days before the release of the 
issue of the magazine.

11. the signed contract or order on non-standard forms of advertisement (inserts, bind-ins, 
banderols, and lamination) should be delivered 14 days before publication, upon prior booking 
and acceptance of materials.

12. the advertising Bureau, despite the conclusion of the contract or acceptance of the order of 
advertisement, has the right to refuse the publication of advertisement if: 
1) materials provided by the Ordering party are not suitable for reproduction due to poor 

quality or do not meet the technical parameters specified in the “technical information” 
file available at www.polityka.pl/biuroreklamy;

2) their contents or form are contrary to the terms of publication of the advertisement, in 
particular with the provisions of clause 5 or 6;

3) their contents or form are contrary to the law, rules of social conduct, morality or infringe 
the rights of third parties;

4) the advertising ethics Committee acting at the Union of advertising Council association 
requests so;

5) their contents or form are contrary to the line or the nature of the magazine;
6) their content or form may meet with negative feedback from the readers or supporters of 

the magazine, in particular due to the context of current public events, or content of the 
editorial publications of the magazine.

13. any amendments to the content of advertisement, may be made no later than 7 days before 
the release of issue of the magazine and for their effectiveness must be communicated to the 

advertising Bureau exclusively in writing or by e-mail.
14. in the case of orders of continuous nature, having as their object the publication of different 

advertisements, if the advertising Bureau does not receive the new materials within the 
period specified in clause 10, materials from the previous publication will be published.

15. in the event of withdrawal of the advertisement order by the Ordering party without stating 
any reason:
1) no later than 21 days before the release of the issue of the magazine, in which the 

advertisement was to be published, the Ordering party will not be obliged to pay any 
compensation to the advertising Bureau;

2) from 20 days to 11 days before the release of the issue of the magazine in which the 
advertisement was to be published, the Ordering party will be obliged to pay 50% of the 
agreed remuneration to the advertising Bureau;

3) from 10 days or less before the release of the issue of the magazine, in which the 
advertisement was to be published, the Ordering party will be obliged to pay 100% of 
the agreed remuneration to the of advertising Bureau.

16. in the event of refusal by the advertising Bureau to publish the advertisement for the reasons 
specified in clauses 12.1.-12.4., the Ordering party has the right to amend the content of 
advertising, pursuant to clause 13 or to withdraw the order for the advertisement. in the 
event of the withdrawal of the order for the advertisement, provisions of clause 15 shall apply 
accordingly.

17. in the event of refusal by the advertising Bureau to publish the advertisement for the 
reasons referred to in clauses 12.5.-12.6., the Ordering party has the right to modify the 
content of advertisement, pursuant to provisions of clause 13 or withdraw the order for the 
advertisement. in the event of the withdrawal of the advertisement order or not modifying 
the content of the advertisement, in accordance with clause 13, the agreement on the 
publication of advertisement shall be deemed null and void.

18. the provisions of clause 12.6. shall also apply to situations where the publication of 
advertisement, regardless of its content or form may meet with negative feedback from 
the readers or supporters of the magazine, in particular due to the context of current public 
events, or editorial content of the magazine’s publication. in this case, by refusing to publish 
the advertisement by the advertising Bureau, the agreement in terms of its publication shall 
be deemed null and void.

19. the editors are not responsible for any damages resulting from force majeure, which partially 
or completely disrupted production or distribution of the magazine.

20. the printed advertisement may differ from the included colours sample by +/- 3%.
21. the payment for the publication of advertisement is calculated according to the rates in force 

at the day of publication of the magazine.
22. the current price list is always available on www.polityka.pl/biuroreklamy.

II. COMPLAINTS

23. any complaints, solely in writing with three copies of proof, shall be accepted within 14 days 
from the date of publication of advertisement or non-publication on the agreed time.

24. advertisements that do not meet all the technical requirements and in particular those for 
which appropriate iCC profiles were not applied (for the cover and the internal pages), in 
accordance with the access path contained in the “technical information” (www.polityka.pl/
biuroreklamy) are not subject to complaints;

25. Complaints submitted after the deadline or lacking the proof copies shall not be considered.
26. if the complaint is found justified, the parties will amicably settle through negotiations a 

reasonable amount and form of compensation due to the Ordering party, depending on the 
degree or size of the incorrectly printed edition.

III. TERMS OF PAYMENT

27. payment for publishing the advertisement is payable to the following account: raiffeisen Bank 
poland s.a.: 71 1750 0009 0000 0000 1004 2682.

28. the agreed amount must be paid within the period specified in the order / contract.
29. each new Ordering party is obliged to advance payment for the first three publications of 

advertisements.
30. in the event of late payment within the time specified in clause 28, the Ordering party will be 

charged interest in accordance with the law.
31. the advertising Bureau reserves the right to suspend the publication of the ordered 

advertisements if the previous accounts had not been settled.

 IV. FINAL PROVISIONS

32. any dispute arising in connection with the order of publication of the advertisement a, which 
cannot be solved amicably, shall be resolved by courts of law appropriate for the seat of the 
advertising Bureau. 

33. in matters not covered by these regulations, the provisions of the press law and the Civil Code 
shall apply.

34. an order for the publication of advertisement constitutes acceptance of the above terms and 
conditions in full.


